
Aggressive pricing, stylish looks, 
high specification levels and 
the latest engine technology 
in keeping with world trends to 

less intrusive mobility are in place for fleet 
buyers looking at the all-new Renault 
Clio, which features a 0,9-litre turbo petrol 
engine producing 66 kW.

With sales in excess of 12-million 
notched up since Clio I débuted at the 
Paris Motor Show in 1990, Clio 4 has 
already sold more than 100 000 units 
since the launch late last year.

Renault South Africa’s aim is to   
re-establish New Clio’s position 
within the B-segment and compete 
actively within and as part of the Top 5 
segment performers. 

“The all-new Renault Clio 4 is in a 
class of its own,” says Fabien Payzan, 
Vice-President of Marketing at Renault 
South Africa. “Its seductive styling, all-
new engine, smart and useful on- board 
technologies and much more, will position 
it streets ahead of its peers in the small 
car segment.

“We are anticipating a stampede by 
Clio aficionados, many of whom have 
delayed their new buying decisions until 
they have had sight of the much-awaited 
new Clio,” he adds.

“Cars are not just for getting us 
around, they can also inspire dreams 

New Clio... wow
and desires,” says Laurens van den 
Acker, Renault Design Director. “From 
initial concept through to production, 
the sensual lines of New Clio have 
been focused on total seduction. It is so 
gorgeous that it makes you want to eat it.”

New Clio’s sporty, coupé-like 
silhouette is accentuated by the 
integrated rear door handles concealed 
close to the rear quarter lights while the 
ratio of wheel-size to vehicle-height has 
been fine-tuned to afford a more dynamic 
look. The lower ride-height benefits the 
car’s aerodynamics while pronounced 
shoulder lines make the fourth generation 
New Clio even more visually distinctive 
and appealing.

Front-end styling featuring a Renault 
logo more prominent than previously 
set bold and upright on the radiator 
grille against a gloss black background 
makes New Clio’s sleek, sporty silhouette 
instantly recognisable. Styling made more 
distinctive still by headlight units boasting 
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This year’s Goodwood Festival of Speed sees 
Renault following its substantial 2012 appearance 
with a celebration of its highly successful, 35-year 
long commitment to Formula 1, the revival of the 
famous Alpine sports car brand and the showcasing 
of an exciting array of new road cars, including two 
yet-to-be-seen concept models. 
The event will be held from 11th to 14th July in 
the grounds of Goodwood House, 60 miles south 
of London. 
Landmark vehicles from Renault’s sporting heritage 
include the 1978 RS01 that was the first turbo F1 
car, the sensational 1978 Le Mans-winning Alpine 
A442B, the stylish 1977 Groupe 5 Alpine A310 rally 
car, the enormous and extraordinary-looking 1926 
Renault 40CV ‘des records’, a 1902 Renault Type K 
that was one of the world’s earliest racing cars, and 
the dramatic Renault 5 Maxi Turbo of 1984.

On Show

Renault-engined drivers locked out the podium 
in thes Bahrain Grand Prix, with Infiniti Red Bull 
Racing’s Sebastian Vettel taking a commanding 
win over Lotus F1 Team’s Kimi Raikkonen and 
Romain Grosjean. It is the second year in a row 
the Renault RS27 V8 engine has made a clean 
sweep of the Bahrain podium and the first time 
since that race an engine manufacturer has 
monopolised the top three. 
The result is the 154th win for a Renault engine 
in F1 and the 36th for the Red Bull Racing 
Renault partnership.
 The double points finish for Infiniti Red Bull Rac-
ing and Lotus F1 Team puts the two out in front 
in the constructors’ championship with 109 and 
93 points respectively, while Sebastian Vettel and 
Kimi Raikkonen sit first and second in the drivers’ 
race with 77 and 67 points apiece.
 Although Williams F1 Team finished 
just out of the points with Pastor 
Maldonado 11th overall, the team 
fought strongly.

Renault Power
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chrome detail and LED daytime running 
lights, which are standard across the 
range. While the exterior styling suggests 
coupé, all three variants have five doors.

New Clio stands 1 448 mm high, is 
4 062 mm in length, 1 732 mm wide 
(excluding mirrors) and sits 45 mm closer 
to the ground than its predecessor.

The Clio range consists of three 
models – the entry-level Authentique  
fitted with a 1,2-litre petrol engine 
producing 55 kW and the Expression 
and Dynamique variants fitted with the 
new engine.

Drawing heavily on the technology 
used by Renault to develop smaller, 
lighter and more fuel efficient engines 
for Formula 1 racing, the new engine 
boasts innovations such as High 
Tumble Strategy where internal engine 
aerodynamics means the flow of the 
fuel mix inside the combustion chamber 
is optimised for fast, stable combustion 
and the air turns quicker in the chamber 
(x 2 on average), which allows near 
instantaneous combustion.

“With the market shift towards engine 
downsizing for economy and ecological 
reasons alike, Renault’s development of 
its Energy engine range has addressed 
this trend and New Clio breaks ground 
with its introduction of the 66 kW Turbo 
engine with Stop Start technology,” says 
Yorick Duchaussoy, Project Leader for 
the Powertrain Division at Renault Global.

“The Renault Turbo Control Efficiency 
engine line-up is a direct result of 
Renault’s technology transfer capabilities 
and prowess, and is fuelled by the 
new-generation trend towards engine 
downsizing. Down in size does not mean 
down in power.”

Renault’s first turbo-charged, 3-cylinder 
petrol engine, the all-aluminium 66 kW 
Turbo boasts performance equivalent 
to that of a normally-aspirated 1,4-litre 

4-cylinder engine offering the best balance 
between driving enjoyment and fuel 
consumption efficiency in its category.

Designed and developed by Renault 
Engineering at Rueil-Malmaison in France, 
the cutting-edge 3-cylinder 66 kW Turbo 
petrol unit completes the overhaul of the 
Group’s petrol engine range. 

“While Renault’s focus on the 
advancement of engine technology 
is keen, the company is committed to 
making strategic and commercial choices 
in favour of ecological balance. 

“While the performance and 
practicality of its 66 kW Turbo engine is 
powerful, the reduction in fuel usage, CO2 
emissions and overall life-cycle cost is 
significant,” adds Duchaussoy.

New Clio also comes with a range 
of efficient solutions designed to help 
drivers’ reduce their fuel consumption and 
CO2 emissions. 

To optimise fuel economy, ‘ECO’ mode 
can be activated at the push of a button 
reducing fuel consumption by up to 10%. 

This engine produces 66 kW and 
135 Nm of torque at 5 250 r/min. A Stop 
Start system with energy recovery under 
braking allows for a fuel consumption 
figure of 4,5 l/100 km and a CO2 
emissions figure of just 105 g/km.

Other technical innovations include the 
fitment of active flaps positioned in front 
of the radiator (certain versions only). 

“New Clio is the first B- segment car 
to employ this technique which helps to 
reduce fuel consumption by adjusting 
the flow of air through the radiator 
(which generates drag) as a function 
of the cooling needs of the moment,” 
explains Payzan.

In this way, the car’s drag is 
permanently optimised to minimise fuel 
consumption. Under normal running 
conditions or in fast-flowing traffic, 
closure of the flaps permits a fuel saving 
of approximately 0,1 l/100 km at a 

stable speed of 130 km/h. Designed 
to resemble an aircraft wing, the new 
dashboard features include an optimally 
positioned central interactive tablet 
console with a host of multimedia 
functions, a digital speedometer, the use 
of plush, high-tech materials throughout, 
comfortable seating and a combination 
of high-class inserts (dependant on  
the model) make for a modern, 
ergonomic design.

Standard smart features include 
cruise control with speed limiter, 
Bluetooth connectivity for audio 
streaming, hands-free telephony, USB 
connectivity, on board computer, the new 
Bass Reflex sound system, Renault key 
card and Hill Start Assist

“The upper versions of new Clio are the 
first and only cars in their segment to offer 
navigation as standard,” adds Product 
Manager, Wayne van der Merwe. “The 
two versions boast an on board, integrated 
MEDIA NAV system which, built into the 
centre console, provides all the basic 
multimedia functions at your fingertips.”

Standard safety equipment on all 
models includes anti-lock braking, 
Emergency Brake Assist (EBA), ESP, 
Hill Start Assist, Cruise control / speed 
limiter, driver, passenger and side 
(head/chest-level) air bags and LED 
daytime running lights.

“As always with Renault, on-board 
safety is paramount – irrespective of 
pricing or class segment,” says Payzan. 

“From the entry level Clio 55 kW 
Authentique and upgraded 66 kW Turbo 
Expression to the top-of-the-range 66 kW 
Turbo Dynamique, the on-board safety 
equipment and features are the same.”

As is the case across Renault’s 
entire product range, the three New Clio 
variants come standard with a 5-year/  
150 000 km mechanical warranty, a 
3-year/45 000 km service plan and a 
6-year anti-corrosion warranty.



Dealer of the Year

Renault South Africa has 
named KwaZulu-Natal’s 
Thompson Motors Port 
Shepstone as its 2012 

Dealer of the Year. 
Renault Pietermaritzburg (McCarthy 

Motor Group) has taken second place 
while Renault Fountains Tshwane 
(Associated Motor Holdings) completed 
the winning line-up. 

Renault’s Group of the Year accolade 
went to Associated Motor Holdings (AMH) 
and a proud Ross Barlow, Managing 
Director of AMH Retail Division, was on 
hand to receive the award. 

Thompson Motors Renault, Port 
Shepstone is an independent, family-
owned dealership and a well deserving 
winner of the top title. 

A long-established name in  
KZ-N automotive circles, the first 
Thompson Motors branch opened its 
doors in Pietermaritzburg more than  
60 years ago. 

Thompson Motors Port Shepstone 

Global Success The Renault Group continued 
to expand outside Europe 
(50% of registrations 
compared with 46% in the 

first quarter of 2012), achieving a 3,5% 
increase in volumes despite a five-
week production stoppage in Brazil 
because of work to expand capacity at 
the Curitiba plant. 

New Clio and New Sandero, 
launched at end-2012, enjoyed 
continued commercial success. Duster, 
which is spearheading Renault’s 

international expansion drive, is  
now the Group’s biggest-selling  
model worldwide.

The Renault brand is ranked  
third in Europe, taking 7,1% of 
the passenger cars (PC) and light 
commercial vehicles (LCV) market. 

It maintained its leadership in LCVs 
with market share of 14,3%. 

New Clio is off to a strong start, 
becoming the biggest-selling model on 
the French market only a few months 
after launch.
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coming our way over the next year or 
two and can honestly say that Renault 
is one of the most exciting brands I have 
ever been involved with.”

Congratulating Thompson and his 
team on their win, Leslie Ramsoomar, 
Vice President of Sales and Operations 
at Renault South Africa, said the annual 
dealer challenge “is highly contested 
throughout the year by our 50-strong 
dealer network countrywide.

“Our dealer footprint is more extensive 
than ever and we have 90% plus 
coverage throughout South Africa. 

“From both a sales and after-sales 
service and support perspective, the 
Renault brand is more accessible than 
ever before to customers and a franchise 
that has found favour with large motor 
retail organisations and independent 
operators alike.

“That said, 2012 was another 
challenging year for us all and I  
would like to congratulate our award 
winners and also salute the efforts 
of those who did not make it to the 
podium this time round.”

Looking to the road ahead, he says 
Renault has exciting and unparalleled 
products in the pipeline for 2013. 

“First up is the all-new Renault Clio 
4 which is truly in a class of its own. Its 
seductive styling, all-new engine, smart 
and useful on-board technologies and 
much more, will position it streets ahead 
of its peers in the same car segment.

“With Renault Clio 4, our dealer  
network has access to one of the 
classiest contenders and power players 
in its category. 

“We are anticipating a stampede by 
Clio aficionados, many of whom have 
delayed their new buying decision until 
they have sight of the newcomer,”  
says Ramsoomar.

was established in 1975 and the 
Renault franchise came on board in 
October 2007. 

Since then, R6,5-million has been 
invested in its after-sales facilities. 

“We are a fourth generation family 
business and proud of it!” says Clive 
Thompson, owner and dealer principal 
of the Port Shepstone operation. With 
the winner’s trophy firmly in hand, he 
was clearly delighted with the win. 

“We had a good 2012 overall 
with the team putting in great 
performances across-the-board and 
their efforts clearly paying off. On the 
sales front, the Sandero (Stepway 
mostly), Koleos and Mégane models 
were our top sellers and on the 
technical after-sales side, I’m proud 
to say our staff have the highest 
qualifications in their field enabling us 
to meet all of Renault’s service and 
quality requirements. 

“As a visitor to the Geneva Motor 
Show, I saw the new Renault products 



Fleet highlights 2012
Renault was very fleet-active 

during 2012 and some of 
the highlights of this activity 
include:

¡  Signed national SLA’s with Pick-
n-Pay and Imvula Security on 
Sandero and with Diebold South 
Africa on Kangoo

¡  Increased our FML sales to 135 
units in 2012 vs. 29 in 2011

¡  Positive growth in reported fleet 
sales through dealer channel, 833 
transactions reported as customer 
type four (Fleet) vs. 285 in 2011, 
allowing us to register 185 new 
companies on our fleet database. 

¡  Hosted 12 dedicated fleet events. 
The biggest being the launch of 
RENAULTFleet as a sub-brand to 
Renault dedicated to Fleet owners 
and business buyers.

We launched our fleet website  
www.renaultfleet.co.za with an internal 
dealer portal to capture and maintain 
the national fleet database.

Our international partners 
(RENAULT-NISSAN Alliance) signed 
global agreements last year with 
Ricoh, DANONE, SAB/ABI and 
Schneider Electric among others.

Please visit www.renaultfleet.co.za 
for more details.
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Renault fleet
Renault South Africa’s 

commitment to improving 
the lives and welfare of 
local communities in need 

has seen the delivery by Renault Fleet 
of three sponsored vehicles to the 
KwaZulu-Natal Department of Health 
to assist with the rolling out of its Phila 
Ma Campaign of which the First Lady, 
Ms Thobeka Madiba Zuma, is a patron 
and key messenger. 

Literally translated Phila Ma means 
‘be healthy woman’ and on hearing 
about the campaign, Valerie Ratsoma, 
who is directly responsible for National 
Government Fleet at Renault Fleet 
says her first thought was: “How can 
we be of help?”

Quickly established was the 
campaign was in urgent need of 
vehicle sponsorship, sturdy vehicles 
that would be able to cope with 
the challenging road conditions 
encountered in many of the outlying 
regions which Phila Ma is serving. 

The Renault Trafic 1.9 dCi D Panel 
and 1.6 8V Kangoo Express vans 
as well as the 1.6 Sandero Stepway 
hatchback were immediately identified 
as being the Renault vehicles most 
suited to the arduous task at hand and 
a “no strings attached” sponsorship 
deal has now been concluded.

“Efficient and effective transport to 
support service delivery and enable 
the KwaZulu-Natal Health Provincial 
Department to provide quality health 

care is the backbone to the upliftment of 
the poorest in our society,” says Bongani 
E. Khanyile, KZN Health Provincial and 
Departmental Fleet Manager.

“We acknowledge the role and 
greatly appreciate the generous 
gesture by Renault Fleet, not only 
through their sponsorship of Phila 
Ma campaign, but also their ability to 
provide transport to our department in 
times of need. Undoubtedly Renault 
has subscribed to the philosophy of 
government and the private sector 
forging good partnerships to improve 
service delivery.” 

The Phila Ma campaign seeks to 
create awareness of the importance of 
breast and cervical cancer screening 
and also to spread the message that 
early detection saves lives.

More than simply spreading the 
word however, Phila Ma is actively 
walking the talk by providing essential 
health screening services which have 
largely been lacking for women   
at community level. 

Caring for the community

In this website our customer has 
access to our product range as well as 
under Parts they have access to costing 
tools for CPK on all our models.

There’s info on Renault Fleet and 
our promises to all our fleet owners as 
well as dealer contact info and a link to 
Fleet Cube calculators.

The campaign has adopted a 
woman-to-woman “Save a Sister!” 
approach that not only increases 
knowledge about cancers and 
their timely detection within these 
communities, but also explains how 
a responsible attitude and healthy 
lifestyle can save lives.

In addition to breast and cervical 
cancer screening procedures, services 
include HIV and TB testing and 
counselling, pregnancy screening, 
family planning and child health care 
advice, blood pressure and blood 
sugar screening and the referral, 
where necessary, to treatment 
programmes.

“Renault Fleet’s Valerie Ratsoma 
is doing a sterling job at National 
Government Fleet level and we thank 
her for bringing the needs of the Phila 
Ma campaign to our attention,” says 
Fabien Payzan, Vice President of 
Marketing at Renault South Africa.


