
If the original Renault Sandero was 
fleet proof it is possible to combine 
all the vital elements of a modern 
car into a truly cost-effective 

package, the all-new Sandero takes this 
to a new level.

Every now and then, a car that 
ticks all the boxes comes along. New 
Sandero is one of this kind - modern and 
refined design, F1-inspired performance-
plus engine boasting excellent fuel 
economy (5,2 l/100 km combined cycle 
NEDC), unique-in-segment safety level 
and the iinclusion of ‘big car’ features 
and smart technology, this newcomer is 
way ahead of its competitors. 

“What you see is a vehicle fully 
representative of Renault’s heritage with 
every gene rooted in Renault’s DNA.” 
says Wayne van der Merwe, product 
manager for New Sandero. 

Because of its value proposition,  
Sandero is set to become the new 
reference among cars priced under   
R150 000, a strategic segment 
accounting for some 60 000 sales   
a year. 

Youthful and modern styling exudes a 
mix of discernible quality and refinement. 

While Renault’s ubiquitous, centre-
piece diamond-shaped badge dominates 
the black grille and underscores the 
brand’s new design identity, a trendy, 

Big car design
integrated roof spoiler, body-coloured 
side mirrors and 15” wheels standard 
across the range, add to its up-to-the-
minute exterior appeal. 

“The large headlamps and wide grille 
make for an expressive appearance. 
With its large ratio of metal to glazed 
surfaces, the profile exudes robustness 
and this impression is reinforced by the 
sculpted body, prominent wheel arches 
and hollow flanks. The pronounced 
advance in the lower windscreen makes 
for a sleek silhouette and improved 
aerodynamics,” says David Durand, 
Sandero design director.   

Inside the cabin, the quality of the 
materials used is tangible. To optimise 
driving pleasure, the dashboard features 
a sophisticated cluster with chrome 
detailing around the dials and boasts 
an array of techno-smart yet practical 
instrumentation. 

The upper-version Dynamique 
Turbo 66 kW pushes the boundaries 
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Following the Sandero launch, fleet 
response was excellent, witnessed by 
comments such as these:

“Baie dankie vir die uitnodiging gister – dit is n 
puik produk. Nogmaals dankie.” Andre Nel,  
GM Logistics, AutoZone.

“ I just wanted to thank you for an awesome 
day out yesterday. 

“It was by far one of the nicest events that we 
have attended in a long time. 

“The venue was great. 
“The driving experience was long enough to 

appreciate the attributes of the New Sandero and 
the mix of people was awesome too!  

“Looking forward to doing some business with 
you!”  James Oliver, Supplier Specialist, Equestra 
Fleet Management.

What they said

Terry Gilliam’s latest movie announces 
a slightly unusual cast: Christoph 
Waltz, Matt Damon, Mélanie Thierry 

and…Twizy.
The Zero Theorem is the story of an eccentric 

and lonely IT genius, suffering from existential 
neurosis, and looking for the meaning of life. 
The story takes place in London, where he 
takes us into a dark and baroque future, where 
Twizy has invaded the streets of the city.  

The famous 100% electric “troublemaker” 
highlights a very special casting: the well-known 
Terry Gilliam (Brazil, 12 Monkeys, Fear and 
Loathing in Las Vegas) directs Christoph Waltz 
(Inglorious Basterds, Django Unchained), Matt 
Damon (Saving Private Ryan, Ocean’s 
11, 12 & 13, The Bourne Identity, 
Elysium) and Mélanie Thierry 
(Babylon A.D., One for the road).

Starring role
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in terms of refinement with standard 
15” alloy wheels, front fog lights with 
chrome surrounds and body-coloured 
door handles. The quality of the interior 
treatment is also impressive, with 
seats covered with dark padded fabric 
upholstery, chrome door handles and, as 
a truly classy touch, leather-clad steering 
wheel and gear lever knob.

New Sandero easily accommodates 
driver and four adult passengers plus 
luggage. Its best-in-class boot capacity 
(292 litres) can be even improved thanks 
to its 60/40 split rear bench, standard 
across the range.

Renault was the first engine 
manufacturer to introduce Turbo 
technology to F1 in 1977. The tools 
and talents used to design powerful, 
efficient and reliable F1 power plants are 
a key advantage when developing new 
technologically advanced engines for 
road-going cars. 

Thanks to this expertise, Renault is 
today the most advanced brand globally 
with regards to engine downsizing. 

Indeed, as confirmed by JATO 
Dynamics in their annual report A 
Review of New Car CO2 Emissions 
across Europe 2013, Renault is today 
the best performing brand, in terms of 
fuel efficiency and CO2 emission, with a 
weighted average of 110,1 g/km.

New Sandero is the only model of its 
class to offer a petrol Turbo engine. 

Also fitted in Clio, the new generation 
3- cylinder 900 cm3 Turbo 66 kW power 
plant is highly efficient, thanks to its 
100% aluminium block, its low inertia 
turbo, variable valve timing (VVT) and 
innovative solutions transferred from 
Formula 1. New Sandero Turbo 66 kW 
reaches a top speed of 175 km/h and 
speedily accelerates, from 0 to 100 
km/h, in only 11,1s. 

Responsiveness in all conditions 
is thanks to its steady low-end torque, 
which reaches a maximum of 135 
Nm from 2 500 r/min, 90% of which is 
available from 2 000 r/min.

“Thanks to its low-end torque, the 
Turbo 66 kW engine performs better than 
a 1,4-litre or 1,5-litre 4-cylinder normally 
aspirated petrol engine” says Van der 
Merwe. “This is particularly evident at 
the reef, where the turbo almost offsets 
the negative effect on the performance 
generated by the altitude”.

It boasts an impressive fuel 
consumption of 5,2 l/100 km only 
(combined cycle NEDC), which is 
far better than its class mates and 
surprisingly low considering the 
performance and size of the new model. 

“You would expect such a low fuel 
consumption from a small city car – this 
is how impressive the fuel consumption 
of New Sandero Turbo 66 kW is” says 
Van der Merwe.

The Sandero Turbo 66 kW emits only 
119g CO2 and is therefore exempt from 
emission tax.

“In terms of power, performance and 
fuel economy, Renault wanted to make 
a real breakthrough in the disputed 
category of affordable cars and we 
believe that the Turbo 66kW will do 
exactly that,” explains Van der Merwe. 

New Renault Sandero is, without 
question, the safest car in its class as 
it offers – standard across the range – 
safety features usually the reserve of 
‘higher class’ models.

With regards to passive safety, New 
Sandero also offers safety features 
‘beyond its class’. 

Indeed, over and above front seat belts 
with load limiters and ISOFIX fasteners 
for child and baby seats, New Sandero is 
the only car in its category to offer a three-
point safety belt at the central rear seat. 

designed for improved   
impact absorption.

As with the standard safety features 
outlined, it’s the host of standard smart 
technology fitments and features that 
also sets New Renault Sandero apart 
from its class peers. 

The base version gives its 
occupants the confidence of driving 
the safest car of its class thanks to an 
unrivalled standard safety package 
which comprises ABS+EBD coupled 
with Emergency Brake Assist (EBA), 
dual front air bags, Electronic Stability 
Program (ESP) with anti-skid regulation 
(ASR) and Hill Start Assist (HSA). 

The Expression variant also offers the 
most up-to-date on-board experience 
as it comes standard with electric front 
windows, remote central locking, a 
Double Din radio MP-3 compatible 
CD player with USB connection and a 
Bluetooth connectivity enabling safe and 
convenient hands-free telephony plus 
music streaming from external devices. 

The upper-version Dynamique boasts 
15” alloy wheels, front fog lights with 
chrome surrounds and body-coloured 
door handles, completed by power rear 
windows and electrically adjustable side 
mirrors. Furthermore, it offers standard 
features never seen in this segment, 
such as front side air bags and cruise 
control plus speed limiter.

All New Sandero come with Renault’s 
industry-leading 5-year/150 000 km 
warranty completed by a standard 
2-year/30 000 km service plan (service 
intervals: 15,000 km).

Renault South Africa keeps more 
than 17 000 spare parts available in its 
local warehouse situated in Rosslyn 
(Pretoria) and the company makes sure 
that more than 95% of these parts are 
delivered in less than 24 hours to every 
Renault dealer nationwide.

Also unique in its 
segment, the Dynamique 
variant comes standard 
with front side airbags.

In line with Renault’s 
uncompromising stance 
on safety, the body 
structure has reinforced 
programmed crumple 
zones and the shape, 
thickness and rigidity 
of the front bumper 
and bonnet area are 



The results are in

The results are in, and yet 
again Renault’s model 
range continues to gain 
momentum in Auto Express’ 

Driver Power survey. 
Among the Renault highlights, are 

its new compact crossover Captur 
going straight into  ninth overall in 
only its debut year. 

Scenic one again finished on 
the podium in the MPV category 
and the new Clio climbing to 

sixth best supermini out of over 
50 competitors, again, on its first 
appearance in the survey.

Several years ago, Renault’s 
Chairman and CEO, Carlos Ghosn, 
announced quality would become 
the company’s number one priority 
in terms of both product and     
customer service.

Fast forward a little closer to the 
present day and the independent 
results of Renault’s drive for even 
greater quality and desirability 
continue to show the French marque 
overtaking many of its competitors.
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Dealer of the Year

Renault South Africa has 
named Renault Worcester 
its 2013 Dealer of the Year. 

Runner-up Renault Paarl 
and third-place Renault Kimberley 
completed the winning line-up. 

While both the Worcester and Paarl 
dealerships are privately owned and 
operated, Renault Kimberley is part of 
the Imperial Automotive Retail stable.

Andre Roux, owner and dealer 
principal at Renault Worcester, the 
winning Western Cape dealership 
which opened in 2002, could barely 
contain his excitement and pride on 
hearing his dealership had taken the 
title of overall dealer of the year.

While no longer the case, in past 
years, Renault dealerships were 
judged in three categories: large, 
medium and small. 

In the small dealership category, 
Renault Worcester took line honours in 

2005 and 2006, was pipped at the post 
in 2007 and took top spot again in 2008.

“With the launch of Renault’s New 
Clio and New Duster models, 2013 
proved to be a great year for my team 
and I’d like to thank each of them for 
the part they played in getting Renault 
Worcester on to the winners’ podium 
once again,” says Roux.

“Renault’s product line-up is more 
exciting than ever and, like the Clio and 

Duster before it, the New Sandero is 
going to be an absolute winner in 2014 
and beyond. 

“Well spec’d and well-priced, in a 
challenging economic environment, it 
presents great value for money. 

“There’s no doubt that it’s going to 
be another top seller for Renault.

“My philosophy is quite simple: I love 
the Renault brand and I love people. 

“Together, they make a winning 
combination and I’d like to thank 
Renault South Africa for their unfailing 
service and support to their dealer 
network.”

Congratulating Roux and the Renault 
Worcester team on their win, Leslie 
Ramsoomar, vice president of sales 
and operations at Renault SA says: 
“Andre has been on board with Renault 
for 12 years now and he continues to 
be consistent in running an absolutely 
first class dealership at all the requisite 
levels across-the-board. 

“His commitment to customers is 
genuine and always top-of-mind and it’s 
no problem for him to open the doors 
on a Sunday to accommodate a client. 

“For Renault Worcester and Andre 
and his team, this is a truly well-
deserved win!”
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Renault Fleet
Good year leading to better

Renault South Africa ended 
2013 on a high note 
recording passenger car 
sales growth of 18,5% for 

the 12 months (compared to year 2012) 
and versus the industry’s 2013 volume 
figure of 1,8%.

The company has hit the ground 
running in 2014 following the 2013 
performance and Fabien Payzan, 
vice-president of marketing and 
communications at Renault South Africa 
largely attributes “this very nice growth” 
to the launches of Clio and the Duster 
SUV models.

Two of Renault’s top-selling vehicles 
internationally, New Clio and New 
Duster SUV have found huge favour 
amongst the South African motoring 
public and Payzan is confident this 
winning duo will continue to a play a 
significant role in steadily increasing 
Renault’s market share.

“Following on our 26% growth in 
2013, we are projecting a 20% growth 
for 2014 driven by our product line up 
and projected market growth” he says.

“Looking back at the first quarter 
of 2014, market share was 3,6% in 
January, climbing to 4,6% in February 
and putting us firmly on track to achieve 
our goal of 5% market share.”

On the fleet side, Payzan confirmed 

Renault SA had National staff 
Agreements in place with ABSA VMS, 
BASF, Danone, Deloitte and the 
Department of Education.

“We Increased our FML sales to 205 
units in 2013 versus 135 in 2012, while 
there was positive growth in reported 
fleet sales through the dealer channel 
with 1025 transactions reported as 
fleet against 833 in 2012, allowing us 
to register 527 new companies on our 
fleet database. 

Launched in April 2013, Renault’s 
Clio, heralded as the flagship model of 
Renault’s design renewal, notched up 4 
000 unit sales in just eight months; 10 
times that of its predecessor Clio 3. 

At the time of launch, unit sales of 
just 250 units had been forecast and it 
was pedicted by year-end, Clio would 
rank in the Top 5 of its segment. 

Not only had Renault successfully 

outperformed its sales prediction for 
the newcomer by end-December 
2013, New Clio’s status as a Top 5 
player in the Super Mini PC segment 
was undisputed.

Research undertaken by the 
respected market research agency The 
Solution Workshop has just measured 
the satisfaction level of a representative 
sample of New Clio owners who have 
driven the new model for at least six 
months; 97% of them have stated they 
would recommend the car to a friend or 
a relative.

“This is an amazing achievement,” 
says Payzan. 

“A 97% recommendation rate is 
incredible and shows Clio delivers 
in accordance with our clients’ 
expectations and underscores their 
satisfaction. “We are building our 
brand in a very sustainable way.”

Another encouraging figure 
emerged in the results of the 2013 
Kinsey Parts’ Pricing Survey in which 
Clio was ranked third in its Super 
Mini segment (out of 11 participating 
models) in terms of parts’ pricing.

New man at the helm

Niall Lynch’s appointment 
as the new and notably, 
South African, managing 
director of Renault South 

Africa, brings with it a firm focus on 
customer service.

Lynch spent jsome four years 
(until December 2007) with Renault 
as franchise director of the marque’s 
retail operations. His return as MD 
underscores the confidence Renault 
SAS and Imperial Holdings share 
in his innate ability and insight into 
South Africa’s challenging retail 
motoring arena.  

Lynch completed a Bachelor of 
Commerce degree (Economics and 
Marketing) through UNISA in 1997 
followed by a Master of Business 
Studies through University College, 

Dublin Ireland in 1999. 
“After graduating in Dublin, I joined 

ING Barings in London as an analyst 
in the Mergers and Acquisition section 
and was promoted to an Associate 
after 18 months,” he says.

On his return to South Africa in 
June 2003, Lynch was appointed 
franchise director of Renault’s 
Retail Operations, a position held 
until end-December 2007. In the 
six years following, Lynch was also 
Franchise Director of Imperial Ford 
& Mazda, Jaguar & Land Rover 
and Imperial Honda. Prior to this, 
he held the position of Investor 
Relations and Strategy Director for                   
Eqstra Limited. 

“With my return to Renault and 
its longstanding association with the 

Imperial group, I’ve come full circle 
and I’m thrilled to be back.”

Earmarked for attention in the 
months ahead is pushing for the 
best quality of after-sales service in 
Renault dealerships and the roll-out 
of fuel-efficient engines along with a 
determination to deliver an excellent 
quality of after-sales serivce.

The new Koleos


